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Based in Vicus, Piura, Grupo Los Angeles is a Peruvian
agribusiness group focused on organic agriculture,
International trade, innovation, and sustainable
growth.

Through its agricultural operations and logistics
infrastructure in northern Peru, the Group manages
an integrated value chain that connects production
with international markets.

Today, its operations serve customers across the
United States, Europe, and Asia, strengthening its
presence in key global markets.
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One integrated platform
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Competitive advantages

Our organic bananas are grown in Vicus, Piura, under
rigorous agricultural and sustainability standards and
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For over 13 years, we have been connecting Peruvian

y 4
F ro m F e r u to agriculture with the world. Today, we continue to grow,
exploring new opportunities and bringing high-quality

n ew m a r kets fruit to more people, in more places.
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Proven
experience.
A bigger future.
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Boxes exported

A EUROPE
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..... U NITED STATES
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markets
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INnca
Bananhas

Organic & Fairtrade
From Peru

A Peruvian banana brand connecting organic production
with responsible trade and international markets.
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Registered
in the USA
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Beyond the
harvest:
Fair trade

Fairtrade
premium

The program supports initiatives aimed at
iImproving living conditions and creating
opportunities for workers and their
families.

2023

Fair Trade program




- Beyond bananas

A commitment to people, communities
and the land.
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Grupo Los Angeles is driving “Plant a Tree”, an

®
Initiative aimed at planting 5,000 trees in
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Chulucanas and contributing to the restoration of

local ecosystems.

Left page
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Reforestation is part of our commitment to the land.

Rig ht pa g e Through planting activities, employees and community
planta tree

members participate in restoring natural areas with species
adapted to the region.




Growing
with purpose

PEOPLE

Fair working conditions
Community development
Education

PLANET

Responsible agriculture
Resource management
Biodiversity

PROGRESS

Continuous improvement
Transparency

Innovation




Resilience
starts
at the roots

Grupo Los Angeles is at the forefront of
introducing GAL R, a Cavendish banana

variety resistant to Fusarium wilt Tropical
Race 4 (TR4), helping strengthen the
resilience and sustainability of global
banana production.




People
behind the
harvest

Our people are at the heart of everything
we do. With a shared commitment to
excellence, sustainability and innovation,
we continue to grow from Piura and
connect Peruvian agriculture with global
markets.
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